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Guyana hosts Inaugural
Better Process Contro
School In Support of Loca
Agro-Processors

The Ministry of Agricultur
through the Guyana Marketi
Corporation collaborated with t
Ministry of Health’'s Food an
Drug Analyst Department
hosting Guyana’s first Better
Process Control Schoopla four-day agro-processing training semi

Local Agro-Processors at the Better Process Control School

aimed at equipping local agro- processors and manufacturers with the

vant training to better satisfy the international export food steadfr
agro-processed products. Training sessions were stagedRegéecy Ho-
tel and ran from February 18215 2013. Moreover, the Better Proc
Control School provides practical application of the USFDA educa&ig
guirements for hermetically sealed low acid (food that have nabbraf

174

4.6 or below) and acidified foods (low-acid food to which acid (s) or|e

food (s) that are marketed in the United Stafem’'t on Pg 4

Agro-Processors Forum
Staged to Discuss the Future
of Guyana’s Agro-Processing

Industry

The Ministry of Agriculture unde
the astute leadership of the Minig
of Agriculture; Dr. Leslie Ram
sammy continue to implement pe
nent initiatives aimed at diversifyir
and more importantly developiR

J
Someof Guyana’s High Quality Agro-Processed Products

the local Agro-processing Industry-
This was evident when the Ministry of Agriculture through the Guyana

Marketing Corporation staged an Agro-Processors Forum where t
rent state of Guyana’s Agro-Processing including the needssaasnt
well as the way forward for this rapidly emerging industry weiiseusse
thoroughly. Participating Agro- Processors had a chance to exéna
need for quality, packaging, labeling and consistency in produ
Con’'ton Pg 2
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oce ssing Industry
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in the
ational Food &
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5 AT THE MAIN
AN MARKETS

About this Newsletter

This newsletter is a quarterly
bulletin of the Guyana Market-
ing Corporation. It provides
irqformation and market intelli-
gence in non-— traditional agri-
&itural produce for the local
and export markets. The news
letter is aimed at strengthening
ethe information base of our
iGmers, agribusinesses an
other stakeholders.

Increasing the Export of Non-Traditional Agriculture Produce
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e ~Agro- Processors Forum Staged to Discuss tha f_'
= . a’'s Agro-Proeessing Industry

Minister of Agriculture Dr. Leslie Ramsammy during his address str¢
encouraged local agro-processors to join the Guyana Agro Process
sociation (GAPA) whose main objective is to ensure the establistof
common standards and practices among agro-processors within tf
Traditional Agricultural Sector. Additionally, the Minister reated thar
Guyanese farmers need to go beyond growing and selling their proc
fully maximize their potential. He went on to emphasize that dgro
processing sector was vital to adding value to their products and ma
portantly, provided a lucrative opportunity for farmers to imprdwe
standard of living. Minister Ramsammy encouraged local processors ttmpayattention to presentation g

Minister of Agriculture; Dr. Leslie RaRmsammy

governments unwavering support to the local Agro-Processing Indublying) only locally manufactur
products.

their products shelved in the Guyana Shop must meet the bagia evibéch includes presentation of of
Business Registration, Food Handlers Certificate and ceridficaly the Food & Drug Analyst Departme
(FDA). Additionally, Minister within the Agriculture Ministry; Ik Baksh stated that the forum was b
timely and imperative to achieving the goals set for this dpwad) sector. He noted that while the dem
for local Agro-Processed products is increasing the quantity demanded cannot leelsHignce the need f

to be forged with these farmers groups and processors; leading to an increasefupmmluce needed by t
local Agro-processing Indu
try.

President of the Guyana Ag
Processors Association; M
Ramand Prashad commenc

the support received fro
government in the form ¢

advised that value should never be compromised. He went on to stateetkalyana Shop is atestamej of
d

increase collaboration among farmers and increase the number of farougrs. gdusiness relationships ne

nd

However, quality will not be compromised to fulfill that mandatd. I&¢al processors desirous of having

es
nt

m
f

improved technology, prom

Y high overhead costs and
P @ R - consistent supplies of raw

the Ministry of Agricuture duction.

D-

tion and marketing. Howevdr,

d

packaging material continye
Minister Ramsammy addressing Stakeholders at the Agro-Processors Forum staged at to adversely affect local prp-




Agro — Marketer Newsletter

Volume 3, Issue 2 April, 2013

=

e ~Agro- Processors Forum Staged to Discuss tha ,_-,
— . a’'s Agro-Proeessing Industry

Moreover, during a presentation by GMC’s Marketing Officer; Hadooripson on the State of Guya
Agro-Processing Industry, the Ministry’s plan of establishing a GuBaaad was reiterated.

brand image. The establishment of a Guyana Brand will not only entifeesport potential of local val

ment among local manufactures.

towards the achievement of national, regional and international starvdiéihd®spect to quality and packa
ing.

GUYANA MARKETING CORPORATION'’S
AGRO-PACKAGING FACILITIES

These Agro-Packaging Facility are the only two approved packaging
facilities for fruits and vegetables in Guyana. These PackaginHouses
facilitate the processing of fresh fruits and vegetablesdbore exportation

K o e ok o ok ok o ke ok oK ok ok o ke ok ok ok ok ke ok ok ok ok e ok Kk ok o ke ok ok ok o ke ok ok ok ok K ok ok ok ok ok oK ok ok K ok ok K ok ok K ok ok ¥

LOCATION 1 COST TO USE FACILITY LOCATION 2
Central Packaging Facility $- Guyanese Dollar Parika Agro P ackaging Facility
National Exhibition 20ftContainer-$10,000.00 Mora, Parika
Complex, 40ftContainer-$13,500.00 (Behind the Neighborhood De-
Sophia Air shipment - $10,000.00 mocratic Council Office)
Tel.: 219-0085 Tel.:260-4983

For More Information contact The Guyana Marketing Corporation
Tel: (592) 226-8255 ; 227-1630, 225-5429, Fax: 22741 14

The Guyana brand can be used in addition to the user's own brand to iggntbelorigin and associatgd
product-country image. According to Mr. Thompson all manufactures usisdtand must ensure that their
products meet a prescribed standard for quality and consistenchang@rocesses are consistent withjthe

added products but deliver a unifying platform that builds synetigyyiag for cross-promotion and align-

a's

e

At the conclusion of the seminar, it was recognized that theramégedto maintain and in some cases Work

g_



Agro — Marketer Newsletter

Volume 3, Issue 2 April, 2013 .
~mno~ Guyana hosts Inaugural ~_
-— = , ' Comro’r School e

Present at the opening ceremony were Minist
Agriculture’s Permanent Secretary, George Jé
and General Manager of the Guyana Marke
Corporation (GMC) Nzam Hassan. PS Jarvis
ing his address stated that the workshop
timely and necessary to further develop the
agro-processing industry. He went on to state
the Ministry of Agriculture and other sister ag
cies have been working assiduously with the F :
and AgﬂCUlture OrganiZ ation (FAO) and ot Imanent Secretary, MOA George Jarvis, General Maager, (GMC) Nizam Hassan and
agenCies to ensure that |Ocal agrO'pFOdUCtS fr(ar@e Washington State University, Dr. Richard Daigherty and Dr. Karen Killinger
meeting international standards. He said the work-

shop was a continued step in this direction, and the fact that Guy@043 is having a programme of this
nature, is indicative that it is moving forward in food processing, food exportatioom@mdechnology .

Training sessions were conducted by two specialists from the WashiState University; Food Process|ng
Specialist Dr. Richard Dougherty and Food Safety SpecialdtParofessor School of Food Science, |Dr.
Karen Killinger. Washington State University has been approved by the FACetdludfBetter Process Cadn-
trol School module. Dr. Dougherty said during training sessions, the miijective was to ensure that safe
food is produced. He stated that through training and education one stagitisr &hance of assuring min
mal mistakes and better assuring the production of safe products's@®ietketing Officers; Asraf Naring,
Hadoc Thompson and Shanaza Ally-Khan successfully completed this trainirsg. dtfieers now have bet-
ter knowledge of the criterion needed to meet international standardsetically sealed low acid - agro-
processed foods and are now capable to better serve local Agro-Processors.

Agriculture Minister, Dr. Leslie Ramsammy, while delivagihis address to participants during the cloging
ceremony affirmed that this training signaled an importam $tethe development of Guyana’'s Agfo-

Processing Industry since increased export and tapping into imealanarkets will significantly improve
the wellbeing of local farmers and agro-processors. Ministendammy went on to emphatically state that
government is prepared to create awareness, educate and tramspevgards attaining the highest standard
of agro-processed products in Guyana. The Ministry of Agriculture will contomtaetlitate more training ds
it seeks to lift the level of standards and create a wealth of
trained personnel in this pertinent field that will pronjote

these standards in the different agro-processing companies.

' The staging of this inaugural training saw participgnts
m drawn from over 50 agro-processing industries. The Better
-f‘ | § ammm— Process Control School offers FAO and USFDA certffied
training for agro-processors and manufacturers. Further-

S = more, according to Dr. Richard Doughtery two-third$ of

B T
- -

the participants that undertook the training successfully
Participants from over 50 Local Agro-Processing Industries comp leted it.
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COLD CHAIN SERVICE

Transportation and Storage of Fruits & Vegetablesin a
refrigerated environment is now easy with thuyana
Marketing Corporation’sCold Chain Service.

d ioui'il | Agricultural

~ Produce.

For safe and secure storage and transportation of your te

perature-sensitive cargo. Contact the Guyana Marketing

Corporation; increasing the export of Guyana’s
non-traditional Agrcultural Produce.
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The Guyana Marketing Corporation’s Guyana S
was the venue for a courtesy visit made by se
high ranking representatives from the Inter A :
can Institute for Cooperation on Agriculture (IIC ‘ il
Visiting Guyana’s only supermarket shelving toté \.

local products included Mr. Gregg Rawlins; Il
Representative in Trinidad and Tobago & Coord
tor of Regional Integration for the Caribbean (3
gion, Mr. Diego Montenegro; Director of Mana
ment and Regional Integration, and Mr. Wil i
Garnett; [ICA Representative in Guyana.

in Guyana for the signing of the intra ACP Agrig,
ture Policy Programme (APP) for the Caribbe

These high ranking representatives from IICA 3 —
|
| |._. -
four- year programme that will see 11ICA partner% -

with the Caribbean Agriculture Research and
velopment Institute (CARDI) to encourage app.
technology, research and innovation, entreprel
ship development, local and market linkages tc
dress the development needs of small produ
entrepreneurs.
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- JICA Country Representatives made a courtesy
-=—-—--_-Z* - visit to the Guyana Shop

Marketing Officer; Hadoc Thompson explaining the role of

the Guyana Shop to senior reps from IICA

certified by the Food & Drug Analysis Department and is of the higinesity.

GMC’s General Manager; Mr. Nizam Hassan also indi-
cated that Marketing Officers including Mr. Hadoc
Thompson who was also present during the visit, attends
numerous trade shows and expos, both locally and |inter-
nationally, in a direct effort to build awareness and gen-
erate traffic to Guyana’s high quality local manufactyred
products. It was stated that Marketing Officers work
acidulously with local Processors in various aspects of
product development including labeling, Packaging, pro-
motion and the general presentation of finished or| im-
proved products. Mr. Hassan also reiterated that ¢very
product shelved in the Guyana Shop would have peen

e = GMC'’s Participationin-the

idematio ‘Food & Drink Festival

The Guyana Karate College on 30/03/2
hosted the International Food & Drink Fe I

This event took place at the Everest Cri¢ :
Club Ground and had on display and
various foods and beverages f
numerous countries around the wol °
According to Mr. Jeffery Wong; Vi
Chairman and Senior Instructor at
Guyana Karate College, the proceeds f
this event will go directly towarcl
underwriting the cost of the ongoil
construction of the Colleges’ ne.

Liliendaal. Con't on Pg. 8 Ground

Headqual’te rs and DOJO Sltuated &TC Representatives interacting with Patrons at the recent Inter-

national Food & Drinks Festival Staged at th e Everest Cricket Club
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oo~ GMC’s Participationinthe —

d & Drink Festival
Events of this nature attract a wide cross sef
of people including foreigners and overseas
tionals visiting Guyana. GMC used this oppoj
nity to promote the extensive variety of Guya
high quality value added products. Attend:
and participants alike had the chance to purg
were able to purchase the range of local pro
displayed. Additionally, GMC’'s Guyana S
was also promoted since patrons were remi
that a wider variety of local products were
ways available at this unique supermarket.
keting Officers were also able to directly inter

. .. . . Patrons at the hternational Food & Drinks Festival inspecting Local
with participants who give rave reviews not e Added Products at e GMC Guyana Bosth,
about the professional presentation look but aiso
about the diverse variety of local Agro-Procesg
products.

Organizers of this event were successful &
in attracting numerous participants|” ;
who had on sale various foods and Mz
drinks from countries such as Nigeria, |
Jamaica i
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Coconut Conference staged to Dlscuss

. 20i8VWorkPlan

The Ministry of Agriculture, through t-" :
Guyana Marketing Corporation staged
Conference for the Coconut Industry |
14/01/2013 at the Ministry’s Boardroom. T|
conference was convened to discuss the
Work Plan which is designed to further deve
this industry. In Guyana, the Coconut Indu
is identified as a pertinent sector that posse¢
a large potential for increased growth » E

further — development.  GUYANA'S el e e o e Minsarys Bommtmmom e
advantage in terms of water, labour and land is

paramount to the production of coconuts; considered as an essentieddibonal crop. It i$

recognized that the industry has yet to reach its full potentialpmiptin terms of productiv
efficiency, but also with regards to the high volume of value added psothat use cocon
as their base.

Stakeholders including those from the coconut water industry, coconumiltsl copra

producers, and other value-added by-products producers attend this nreecactference.
uts

Minister of Agriculture, Dr. Leslie Ramsammy, during his addrstated Guyana’'s Cocon
contains one of the thickest Kernels and there is now great demarubdonut locally
regionally, and internationally. Minister Ramsammy furtherestahat Government throug
=g 3 g T the Agriculture Ministry is currently focusing

programme and the coconut industry is
important component of this initiative.

jh
DN
a very aggressive agriculture diversification

Coconut can be used in food, feed and fuel
|| delivers an extremely wide variety of produ

Stakeholders at the Coconut Conferfance staged I.:y the Ministry of Agri- baC kground’ the Government has |n|t |ate
culture, through the Guyana Marketing Corporation on 14/01/2013 . R .
coordinated approach towards the revitaliz
and development of the coconut industry in cooperation with the private ,sewodono
community and other stakeholders.

an

and
ts,

including coconut water, coconut oil, coconut
milk and dried coconut which are all in demand
and promoted by GMC’'s Marketing Officers
regionally and internationally. Against this

a

ion
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RIMYI'{'ROPS
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CONTACT US FOR MORE INFORMATION

Guyana Marketing Corporation
87 Robb & Alexander Streets,
Lacytown, Georgetown

Tel. No: 592-226-2219
592-226-8255

592-226-9599

592-227-1630
592-225-7808

Email: newgmc@networksgy.com

We’re on the Web at

WWW .newgmec.com
www .agriculture.gov.gy

Compiled and Edited by Hadoc Thompson
Contributing Team:
Marketing Officers of Guyana Marketing Corporation




